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Why Transpromo NOW?
“The future of advertising is 

communications optimization –
which channel can provide the 
optimal return on cost.”1

Companies are already mailing 
statements…this makes 
Transpromo cost-efficient. 2

Transpromo can cut through the 
clutter…addressed to a well-
known target market. 2

A 5% increase in current customer 
business can equate to as 
much as a 50% increase in 
bottom line profits. 2

1 Larry Kimmel, Chairman and CEO, Grey Direct – Dire ct Magazine

2 Barbara Pello, InfoTrends
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Types of Transpromo
• Corporate Marketing (cross-sell / up-sell)

- Transactional document statement offers  
- Message content driven by corporate marketing

• Agency model
- Independent agents promote offerings on the statem ent
- Message content driven by agent with oversight fro m 

corporate marketing

• Merchandiser Model (relationship marketing)
- Transactional statement with 3 rd party offerings
- Message content driven by third party with limited  oversight 

• 3rd Party Advertiser (no relationship)
- Transactional statement with 3 rd party offerings
- Message content driven by third party with no over sight



Group1 User’s Conference

The Evolution of Volume Printing
Standard sizes    Colored stock 

Cut sheet                 Variable content
Tray Controls         Data management
Graphics limitation      Process Automation

Charts/Graphs
Stock replacement

Readability
Graphics improvement

Text highlighting
More finishing options

Quality images  
Graphic Arts flare    Paper complexity 

Color technology                Document strategy        Image efficiency    
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The Effects of Print on Applications
Line Mode Replace    Form Design

Variable Data                 Variable content
Font Variety         White Space Management
Duplex      Limited personalization

Shading / Gradations
Dynamic forms

Statement enhancements
Booklets 

Color usage for effect
Text highlighting

Reader Philosophy
TARGET MARKETING

Brand Management  
Publications / Catalogues

Personalization       Data mining     Market segmentation      Inline insertions     
Localization      Integrated marketing     
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The World of Customization

NO MORE 

ONE SIZE FITSALL!
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Technology is Transpromo Ready

1.6

21.7

Impressions 
in 2006

Impressions 
in 2010

Source: Future of Mail: 2006, Infotrends Report

Billions of Transpromotional 
Impressions

� Expected 91.9%  
Compound Annual 
Growth Rate

� Growth driven by 
market adoption and 
improved software 
and equipment 
capabilities
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Technology Influences Response

Names only

Static full colour

Personalization 
& full colour

Database intelligence 
& localization

Source: Personalized and Database Printing, Romano/Boudy
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Transpromo nEEEEEEEds
• Education

– localization, data skills, marketing, design, manipulation 
• Efficiency

– time sensitive processing and workflow
• Energy 

– creative, productivity, customer service
• Estimation 

– manage ROI
• Environment 

– centralized server based processing
• Equipment 

– volume printer, inserter, well-oiled machines
• Enterprise

– Buy-in by senior management, cooperation from LOB
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Purchasing  … Ps & Qs

• Platform and Technology
– Influences purchasing decisions

• Quality vs. Throughput
– Speed, cost, and the issue of ‘look’

• Preparation and Training
– Thorough estimations needed

• Quick Return
– ROI timeframe realistic

• Purchasing and Cost of Business
– Consumables, paper, and more…
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Customer Communications Management
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INPUTRelation Database, Flatfile, Delimited, XML, Excel
Data Flow Designer
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DESIGN

DOC1 Designer Content Author IProof – Design Workflow
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OUTPUT

DOC1 Generate StreamWeaver IProof Data Flow QA
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Make it Pretty But Make it Count
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Who Gets Transpromo?
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Product Marketing Owns 
Statement Real Estate
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Don’t Forget the Envelope
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Be Successful!

QUESTIONS?


